
A full service media firm specializing in Corporate Funding for National, 

Regional and Independent producers in the Public Broadcast medium 

Latest News 
PBS Producer Remembers Ed 
Sullivan Show With 
Upcoming Special 
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Corporate Sponsorship 

Become a Community Partner with National Recognition 
~ Allocating  your marketing $$’s could pay off with BIG returns ~ 

 

Branding your company through public media highlights you and your 
business as a trusted community partner providing access to like-minded 
individuals who are typically well educated, higher-net worth individuals, 
care about their community and are charitable givers. 
 
A recent NPR Case Study for a leading financial services firm found: 
85% of partners agreed with their company's decision to sponsor NPR 
43% received unsolicited positive comments from clients regarding NPR 
sponsorship.  The "halo effect" solidified the firm's reputation as a safe, 
responsible money manager. 





































How Sponsorship Works 
• Choose the TJL Production show(s) your company 

wishes to sponsor 

• Your Company will receive 2 (two) :15 second 
announcements per show 

•  Your announcements will be edited into the 
show(s) as an opening and closing credit by the 
producer and sent to PBS for distribution 

• Show(s) will be distributed to all PBS stations 
nationwide.* 

• Shows with your announcements will air during 
fundraising drives on individual PBS Stations 
nationwide* 

• Because sponsorships will air on PBS Stations, they 
will be seen on Americas most trusted network for a 
total of 4 or more fundraising drives. 

• Shows air at the stations discretion, and history tells 
us that each market runs these shows multiple 
times during each drive throughout the year. 

*Shows typically air in over 95% of the United States including all top 10 markets over the course of a year 
with the highest percentage of airings occuring in primetime.  See airings by station handouts provided by 
tracmedia. 



Contact: 
info@americanpublicbroadcasting.com 


